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Patenting Respect

For pharma companies, it is about making the right choices.

Gauri Kamath


For Yusuf Hamied, chairman of Mumbai-based Cipla, business is about delivering drugs that are the need of the hour, at any cost. According to ABN Amro, its generic HIV drug exports to Africa now comprise 34 per cent of its exports of over Rs 1,500 crore, even though margins are thin. Last year, when India saw its first bird flu outbreak, Cipla opposed Swiss company Roche’s patent application on bird flu drug Tamiflu.
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GlaxoSmithKline Pharmaceuticals managing director, Hasit Joshipura, believes that product patents (which pharma MNCs are eligible for under a new Indian law) or premium pricing are not a panacea for growth. Instead, growth will come from making products accessible to as many patients as possible. “The acid test is prescription growth,” says Joshipura.

